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KEY PROJECTS

¢ Bose x Miami Hurricanes - Creative lead from concept to execution of custom headphone launch. Directed art
design, packaging, and video reveal campaign featuring Cam Ward. Merged product storytelling with athlete-driven
content across social and digital.

¢ Blue Man Group x Super Bowl LVIII x Apple Music - Wrote, directed and produced immersive content integrating Blue
Man Group into the Las Vegas Super Bowl experience.

¢ F1 Las Vegas Grand Prix x Red Bull x Blue Man - Led campaign ideation, direction and execution for collaboration
reaching 100M+ views.

¢ Miami Hurricanes x Kia - Developed and directed branded content series with top UM athletes that blends culture

and sports to connect fans to Hurricanes athletes.

EXPERIENCE

MIAMI HURRICANES 7/ LEGENDS
2024 - Present
DIRECTOR, Creative Services

Leads creative and content for Miami Hurricanes Athletics overseeing design, video, and branded content initiatives
across Partnerships, Sales, Service, Marketing and Digital.

» Leads, mentors, and cultivates a team of five full-time creatives, plus freelance support, across video, design, and
multimedia disciplines.

o Develops and executes storytelling-driven content for corporate sponsors, ticketing, fundraising, and fan
engagement.

o Reimagined ticketing creative by introducing animation and high-end visual design to boost sales and drive
engagement.

e Oversees campaigns and activations for brands including McDonald’s, Kia, Bose, Uber One, Delta, EA Sports, Virgin
Voyages, Perry Ellis, Goya and the Bahamas.

e Designs large-scale signage and branded graphics for Hard Rock Stadium and other UM venues, enhancing game
day experience and university presence.

» Provides creative direction and design expertise across marketing, fundraising, social media, and sponsorship
initiatives, ensuring visual consistency and impact.

o Concepted, launched and produces a student-athlete focused podcast; directs visual production, branding, and

cross-platform rollout.
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BLUE MAN GROUP
2005 - 2024
CREATIVE PRODUCER 7/ DIRECTOR - Social Media & Marketing

Directed creative and content for global entertainment brand across social media, live events, and marketing
platforms.

e Managed end-to-end production for campaigns across digital and traditional media.

o Propelled Blue Man'’s social media presence, achieving a five-million-follower growth through creative leadership of
content.

o Key creative lead for brand partnerships with NFL, NHL, MLB, UFC, F1, Apple Music, and Super Bowl LVIII.

o Conceptualized, Produced and directed music videos including "Jingle Bones" for the launch of first ever holiday

album and “Paint Drums Throwdown,” later adapted for F1 Grand Prix opening ceremonies.
PERFORMER

o Performed shows, created performance schedules, established training materials, mentored new Blue Men and

played a key role in casting new Blue Men.

OTHER EXPERIENCE
UNLV TV - THOMAS & MACK CENTER (2023 - 2024)

o Director / Technical Director / Producer
BOOK FROM TAPE (2017 - 2021)
e Producer / Video Editor / Photo Editor / Audition Coach

UNIVERSITY OF THE PACIFIC (2003 - 2005)

o Media Services Specialist

FREELANCE WORK (2001 - Present)
e Various Graphic Design, Video and Production Roles and Projects

EDUCATION SKILLS

UNIVERSITY OF NEVADA, LAS VEGAS Creative Direction, Brand Storytelling, Content

Bachelor of Arts (B.A.), Summa Cum Laude (4.0) Strategy, Content Creation, Team Leadership,

Journalism & Media Studies Campaign Development, Art Direction, Graphic Design,

Concentration - Visual Production, Sports Media Video Production, Editing, Live Event Production,

Sponsorship Activation, Social Media Strategy

TECHNOLOGY

Adobe Creative Suite, Microsoft Office, Google
Workspace, Figma, Canva, DaVinci Resolve Studio,

Avid, Ross Switchers, NewTek Tricaster




